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CUSTOMER SPOTLIGHT

Furman University

Located in Greenville, South Carolina, Furman University is one of the nation’s premier 
undergraduate liberal arts colleges and ranks as the top liberal arts university in the state, 
according to U.S. News & World Report. As the oldest private university in South Carolina, Furman’s 
dedication to and legacy of providing the highest level of academic excellence has benefited 
students since 1826. 

Funding the Future with Alumni Generosity 
Furman University relies on generous financial gifts from its alumni to 
maintain its quality of education and range of opportunities for students. 
The more funds raised, the less Furman depends on tuition to cover its 
operating budget. 

Furman’s Annual Giving team, made up of four individuals, manages all 
alumni communications—including campaigns surrounding two major 
giving days each year. #GivingTuesday focuses more on participation from 
alumni than financial outcomes. The other annual event, Dins Day—a play on 
Furman’s athletic nickname, Paladins—is Furman’s leading source of funding 
each spring. Although Furman had been actively engaged with its alumni for 
years, the university sought to increase its Dins Day participation from all 
alumni and to make the process more efficient for both donors and staff.

Furman University partners 
with Blackbaud to power:

 ✓ Fundraising

 ✓ Peer-to-Peer Fundraising

 ✓ Payment Services

 ✓ Data Enrichment

“Having the right technology to support our best- 
practice approaches in communicating with  
alumni has made all the difference.” 
 —Rebecca Bilott, Director of Annual Giving 
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Slowing Results with a Cumbersome Process 
Furman needed an updated approach to communication and engagement 
that only a more robust technology solution could provide. In previous years, 
the Annual Giving team used a traditional WordPress website on event days 
and manually input all the information.

While Furman had the ability to access targeted information and retrieve 
crucial data points, its gift campaign processes—from initial appeals and 
campaign day results to follow-up communications—were time-intensive 
and resulted in missed engagement opportunities. “On campaign days, like 
our annual Dins Day, we had to manually update throughout the day in order 
to make people aware of the campaign’s progress,” said Rebecca Bilott, 
Furman’s director of annual giving. “Even then, it wasn’t an accurate picture. 
Despite all the time and effort, we weren’t able to provide final financial or 
participation numbers for at least five to seven days past the actual event.”

This delay, coupled with the Annual Gift team’s tallying of financial and 
participation numbers in an Excel® spreadsheet, did not provide confidence 
in communicating overall numbers. Even though the university’s staff created 
campaigns based on best-practice components, the lack of technological 
support made it difficult to maximize results—particularly with younger 
generations that expect instantaneous interaction and information. Furman 
wanted to find a better way to engage its younger alumni with a targeted 
message and a seamless process of communicating and procuring gifts

Driving Campaign Results with  
Real-time Reporting 
Furman implemented Blackbaud’s fundraising solutions for the university’s 
most recent Dins Day event, and results exceeded all previous years. 
Furman set a goal of securing 2,150 gifts from its alumni and landed almost 
11% more, with 2,380 gifts. Those gifts totaled $1.5 million, with more than 
half of those funds coming from online giving. 

Leveraging this solution, the Annual Giving team more effectively 
segmented its message to different groups of alumni. Furman encouraged 
alumni to give toward their interests, based on 13 unique fundraising 
challenges—including athletics, women’s leadership, a Steinway® piano 
project, and more. Each challenge was updated in real-time throughout the 
day on one central website. Furman not only met but exceeded goals by an 
average of 24% for 12 of the 13 challenges. 

“We had the 
confidence to know 
that our communications 
and concerns were 
addressed and dealt 
with, without the need 
of following up. Some 
vendors over-promise 
and under-deliver. That 
was not the case with 
Blackbaud in any capacity.”
 —Rebecca Bilott, 

Director of Annual Giving

848
donors who had not 

made a gift all fiscal year 
contributed on giving day
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About Blackbaud
Leading uniquely at the intersection point of technology and social good, Blackbaud connects and empowers organizations to increase their impact 
through cloud software, services, expertise, and data intelligence. We serve the entire social good community, which includes nonprofits, foundations, 
companies, education institutions, healthcare organizations, and the individual change agents who support them.
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306
households made multiple 

gifts on giving day

Providing visitors real-time updates of their contributions resulted in 
increased participation to help achieve specific challenges. “As a visual 
society, this site allowed people to navigate impactful imagery, clean and 
clear objectives, and see real-time updates—making it a destination spot for 
the day to track results,” Bilott said.

Having these real-time figures not only increased motivation and 
participation on the user side, but also significantly increased the team’s 
back-end efficiency, according to Bilott. “We receive over two thousand gifts 
on this one day,” she said. “In order to process that, our development team 
might have traditionally processed 400 gifts in a day, at best. This year, they 
processed almost 900 gifts in that same workday.” 

With this seamless integration, the Annual Giving team improved its ability 
to communicate the success of Dins Day. Individual acknowledgments were 
sent within the same week, before excitement waned—an improvement by 
nearly a week compared to previous years. 

Nearly 850 constituents who hadn’t given all fiscal year made contributions 
on Dins Day, and more than 300 households gave more than once. Furman 
also realized contributions from 83 alumni who had not participated in 
campaigns for five to ten years. Furman’s Annual Giving team is excited to use 
other Blackbaud capabilities—such as a crowdfunding component that allows 
individuals to challenge one another—for upcoming campaigns. 

“Next year’s goals will be increased significantly more than previous years, 
because I’m confident we can achieve them,” Bilott said. “Having the right 
technology to support our best-practice approaches in communication with 
alumni has made all the difference.

Learn more

2,380 
gifts total

Ready to see what everydayhero can do for your 
organization’s fundraising goals?
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