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SOCIAL MEDIA 

2013 Recap 

Social Media played a huge role in #GivingTuesday 2013: 
• Trended 10 hours on Twitter 
• 700 tweets/min at peak 
• More than 2 billion people reached 
• Hashtag was used 500k+ times 
• Giving was up 90% YoY 
• Donation amounts were up 40% YoY 



SOCIAL MEDIA: SHARING THE LOVE 

#GivingTuesday is a global, social movement. Social Media 
plays a huge role in how we reach our audience around the 

world. 

We’re platform “agnostic” – we don’t play favorites. 
Currently we run #GivingTuesday accounts on the 
following platforms: 

• Facebook 
• Twitter 
• Pinterest 
• YouTube 
• Google+ 
• Instagram 
• Snapchat 



SOCIAL MEDIA: SHARING THE LOVE 

Everyone counts! From Main Street to 1600 Pennsylvania 
Avenue: we use social media as a way to feature all of our 

#GivingTuesday partners.  



SOCIAL MEDIA: SHARING THE LOVE 

Give people something easy to share! 



SOCIAL MEDIA: SHARING THE LOVE 

Social Media Ambassadors 

• 3,200+ highly engaged supporters 
• Provided with regular email updates and “Share 

This” social media messaging 



SOCIAL MEDIA: KEYS TO #UNSelfie SUCCESS 

TOOLKITS 
• Explains how to #UNSelfie 
• Shows examples 
• Shareable with partners 

SHARE GRAPHICS 
• Explains how to #UNSelfie 
• Shows examples 
• Allows peoples to easily share 

the movement 

Be sure everyone knows what your 
talking about! And make it easy for 

anyone to join. 



Measure your success! Track who is 
using your #hashtag. 

SOCIAL MEDIA: KEYS TO #UNSelfie SUCCESS 



SOCIAL MEDIA: TRY NEW THINGS! 

Snapchat:  
•Phone-based app 
•Share personal moments with friends 
•Pictures/videos last 1-10 seconds, then disappear 
•“Stories” last for 24 hours and all of your followers can see 
them 
•Creates excitement & sense of urgency 



SOCIAL MEDIA: FOLLOW US 

Hashtag: #GivingTuesday 

Website: www.givingtuesday.org 

Partner sign up: givingtuesday.org/partners.html 

#UNselfie Toolkit 

#UNselfie Storify 

Facebook: Facebook.com/GivingTuesday 

Twitter: @GivingTues 

Instagram: @GivingTuesday 

Pinterest: http://www.pinterest.com/givingtuesday/ 

Snapchat: givingtuesday 

http://www.givingtuesday.org/
http://givingtuesday.org/partners.html
https://docs.google.com/file/d/0Bw8XVee5EfGiU0dEU1hYQzNNMXc/edit
http://storify.com/unfoundation/the-givingtuesday-unselfie
https://www.facebook.com/GivingTuesday
https://twitter.com/GivingTues
https://twitter.com/GivingTues
http://www.pinterest.com/givingtuesday/


The michael j. fox 
foundation for 
parkinson’s research 

Giving Tuesday & #UNSELFIE 
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Our Mission 

To accelerate the development of improved therapies, and 

ultimately a cure, for people living with Parkinson’s disease today.  

Vital Stats 

» Founded in 2000 by actor Michael J. Fox 

» Public charity 

» 58,000 donors in 2013  

(individuals, corporations, nonprofits) 

» No chapters: team of 90 based in NYC 

» 1,500 grassroots fundraisers reaching  

100,000 supporters worldwide in 2013 

» $450 million in research funded to date 

» $71 million in research grants funded in 2013 

» 1,300 projects funded to date 

» 450 active grants in current portfolio 

» 30% of funded project are outside of the U.S.  

» Fund academics, biotechs and pharma 

 

the world’s largest nonprofit funder of 

parkinson’s research 
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» Host dialogue around philanthropy 

 

» Empower our community to share 
their personal experience 

 

» Establish relationships with a 
younger audience   

 

 

THE MICHAEL J. FOX FOUNDATION FOR PARKINSON'S RESEARCH 

#GivingTuesday 2013 



#UNSELFIE 

 
  

» 70+ #UnSelfie submissions 

 

» 1,000+ word of mouth 
endorsements from supporters 

 

» 700,000+ impressions on  
Foundation social posts 

 

The Michael j. fox Foundation for parkinson’s research 
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#GivingTuesday 2013 Key Learnings 

 

» Participate in the conversation, don’t 
create your own. 

 

» Keep it simple: Give supporters clear 
instructions and examples.  

 

» Our constituent’s social content can 
live beyond social. 

 

» Thank your supporters! 

The Michael j. fox Foundation for parkinson’s research 







Scott Geller 



START the 

conversation with 

volunteerism 

This holiday season,  







For every 

pledge, 15 

friends will 

click back 

to your 

Facebook 

page 





Go to: 

allforgood.org/givingtuesday 

1 



Install the  All for Good Volunteer app - 

choose your Facebook page 

 

 

2 



Connect your project 

feed to your Facebook 

page 

3 

Choose your 

organization name and provide 

user name and password 

• your org if you posted  

projects in allforgood 

• a nearby HandsOn network 

volunteer center 

• allforgood.org to get the 

entire feed 



Promoting the App to Your Community 

Send an email with a link to the pledge app.  
 
Post frequent updates on Facebook and other 
social media with a link to the pledge app. 
Encourage your fans to share and attach an 
unselfie! 
 
Add  “Take the Giving Tuesday volunteer pledge” 
to your email signature with an app link.  

1. 

3. 

2. 

Samples available at  

www.GivingTuesday.org/Toolkits 



Admin 

Dashboard 

Every partner gets a 
metrics dashboard. 

 

Request your 

pledge emails  

after Dec 5  

at  

AllforGood.org/GT

partner 



Get started at 

AllforGood.org/GivingTuesday 

www.givingtuesday.org/toolkits 

Download the #GivingTuesday Volunteer 

Pledge App marketing toolkit at  



Amy Enchelmeyer, UN Foundation - @unfoundation 
 

Stephanie Startz, Michael J. Fox Foundation - @SuperStartz 
 

Lauren Van Horn, Facebook - @LoLoVanHorn 
 

Scott Geller, Points of Light - @scottgeller 
 

@GivingTues 


