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270% 
Online donation 

volume on 

Tuesday after 

Thanksgiving 

since 2011 

 

 

 

 

40% 
Year-over-year 

increase in the 

dollar value of 

the average 

donation 

 

 

 

 

40+ 
Countries had active #GIVINGTUESDAY 

efforts in 2013 

 

10,000+ 
Charities, nonprofits, corporations, 

community groups and government 

agencies participating in 

#GIVINGTUESDAY 

 

3BILLION+ 
Total global impressions in traditional and 

social media 
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Recommendations for Your 
#GivingTuesday Initiative   

 

 

 

 

   
 

 

 

Art Taylor, President & CEO 

BBB Wise Giving Alliance 

 
  November 25, 2014 
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BBB Wise Giving Alliance 

• Completes rigorous charity evaluations 
based on 20 holistic BBB Charity Standards 

• Seeks to verify charity trustworthiness 

• Recommendations for ensuring successful 
and ethical Giving Tuesday campaigns that 
help donors Give Wisely 
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1. Avoid Emphasis on Financial Ratios in 
Giving Tuesday Messages 

18 

• Encourage public to donate on December 2nd 

• Focusing on financial ratios as a means to 
ensure donor trust is a mistake  

• Ratios don’t provide the full picture of 
charity performance  

• BBB WGA uses BBB Charity Standards that 
address charity governance, results 
reporting, appeal accuracy, donor privacy 
and other issues 
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2. Ensuring accurate Giving Tuesday  
campaign messages 

21 

• Importance of oversight of staff that produces 
campaign messages 

• Reducing the size of messages for a tweet or 
Facebook post should not reduce accuracy 

• Double check facts, figures, photos and 
financial references made  

• Your organization name alone won’t inform 
donors what you do 

• BBB Standard #15 calls for appeal accuracy  

 

 

 



3. Cause-related marketing on  
Giving Tuesday  
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• Some Giving Tuesday campaigns will involve 
sale of good or services that benefit a charity  

• BBB Standard #19 calls for disclosure 

• Promotion should specify actual or anticipated 
amount of purchase to benefit the charity  

• And, if applicable, any guaranteed minimum or 
maximum amounts the charity will receive 

• Promotions such as “proceeds to benefit XYZ 
charity” are too vague 

 

 

 



4. Respect donor privacy  
on Giving Tuesday  
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• Make sure websites have privacy policy that 
covers fundamental privacy elements as 
recommended in Standard #18: 

 

• What information is being collected? 

• How do donors contact charity to review it? 

• How to inform charity don’t want info shared?  

• What security measures in place? 

 

 

 

 



5. Giving Tuesday campaigns 
should not pressure donors  
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• Encourage donations on December 2nd 

• But potential donors should not be pressured to 
make an immediate decision 

• Respect their need to vet charities before 
contributing to make responsible choices  

 

 

 



Giving Tuesday 

25 

• Giving thoughtfully on December 2nd  

• Good practices will help earn donor respect 
and strengthen trust for future donations 
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For more information about BBB Wise 
Giving Alliance and the Standards for 
Charity Accountability, visit: 

Give.org 



SOCIAL MEDIA WEBINAR – Measuring Impact 

Sharing the Love 

Tactics 

Simple to share 

Leveraging Influencers 

Be Bold 

Be #UNselfie 

Tracking your Impact  



SOCIAL MEDIA: SHARING THE LOVE 

Give people something easy to share! 



SOCIAL MEDIA: SHARING THE LOVE 

Everyone counts! From Main Street to 1600 Pennsylvania 
Avenue: we use social media as a way to feature all of our 

#GivingTuesday partners.  



SOCIAL MEDIA: SHARING THE LOVE 

Social Media Ambassadors 

• 3,200+ highly engaged supporters 
• Provided with regular email updates and “Share 

This” social media messaging 



All I Want for #GivingTuesday is __________.  #UNselfie 

#UNselfie 



 
Be ready for the unexpected. 
We powered an Ice Bucket Challenge  
that dominated social media. 



Be BOLD (and creative) 



Measure your success! Track who is 
using your #hashtag. 

SOCIAL MEDIA: KEYS TO #UNSelfie SUCCESS 



SOCIAL MEDIA 

2013 Recap 

Social Media played a huge role in 
#GivingTuesday 2013: 

• Trended 10 hours on Twitter 
• 700 tweets/min at peak 
• More than 2 billion people reached 
• Hashtag was used 500k+ times 
• Giving was up 90% YoY 
• Donation amounts were up 40% YoY 
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