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270% 
Online donation 
volume on 
Tuesday after 
Thanksgiving 
since 2011 

 
 
 
 

40% 
Year-over-year 
increase in the 
dollar value of 
the average 
donation 

 
 
 
 

40+ 
Countries had active #GIVINGTUESDAY 
efforts in 2013 
 

10,000+ 
Charities, nonprofits, corporations, 
community groups and government 
agencies participating in 
#GIVINGTUESDAY 
 

3BILLION+ 
Total global impressions in traditional and 
social media 



































The Canada Story 



Canada imports a lot of stuff from the USA… 
 

#GivingTuesday is the best thing we ever imported! 



How did we get started? 



We got inspired by  
 

2012 
 



15 founding partners on September 15, 2013 



Goal: 250 partners in year 1 

250 



…  by December 3rd  
 
 
    1,300+ organizations had joined! 



Charities, companies, schools, sports teams… everybody 
wanted to be a part of the launch of the giving season! 



To help build #GivingTuesday in your community - reach 
out to influential organizations, networks and groups 

that can help get more reach and awareness 



Amazing impact on donations on December 3 
and throughout the month of December! 



#GivingTuesday captures the imagination 
and inspires people to take action 
 
 



You’re part 
of it too! 
 



#GivingTuesdayCA 
www.GivingTuesday.ca 

contact@givingtuesday.ca 
 
 

http://www.GivingTuesday.ca
mailto:contact@givingtuesday.ca


Baltimore’s #GivingTuesday  Campaign 

• Campaign to be the most generous 
city in America by raising $5M for 
Baltimore causes 

• Executed by dedicated group of 
partners 

• Supported by agile marketing team 
• Convened by GiveCorps 
• Made it all about inclusivity and 

welcomed all forms of generosity 

… It’s not too late!  We kicked off in September. 



#BmoreGivesMore Results 

• $5.7M Raised! 
• Led by top Baltimore nonprofits 
• Hundreds of local nonprofits 

participating 
• Supported by community-oriented 

small businesses 
• Media push by partners and 

Mayor’s office resulted in dozens of 
news articles 

 



Dedicated Campaign Site 





1. Set a big goal! 



   It’s a young movement, but the establishment is 
a key partner! Promote them at key moments. 

2. Engage the Establishment 



Easy for public officials to rally around big, feel-good goal. 

Our mayor, Stephanie Rawlings-Blake, was a key social ambassador. 



3. A passionate leader & team 



44 

4. Brand your campaign 



45 

5. Amplify through “hubs” 



Stories, images, video, events 
6. Be creative…and social 



7. Be Contagious 

Weekly, 
SHAREABLE 

content 

Donors 

Partners 

Large NPOs 

Small NPOs 

Ambassadors 

Media 

Volunteers 

2 Hints: COPE - Create Once; Publish Everywhere 
               Avoid the information firehose!  



8. Engage other community partners 



9. Gamify 

Challenges Matching Funds Fundraising Teams 



10. Build a parking lot 

5 



11. Celebrate, thank, celebrate. 
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