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Technology can be a marketer’s 

best friend, or it can keep you up

at night, worrying about whether 

your organization is prepared to take your organization is prepared to take 

advantage of the next big thing.



1. Don’t be afraid to fail



2. Think strategy first, tactics second



3. Build a diverse team



4. Focus on technology for your objectives



5. Define Your best benchmarks



6. Craft a workable 

content plan



7. Be vigilant for customized media



8. Develop Constituent Databases



9. Use Technology to Inspire
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Don’t miss the 2011 Conference, 

Register today at MarketingPower.com



Questions



Please join us June 16 for our final session of the series:Please join us June 16 for our final session of the series:

Measuring Performance and Demonstrating ROI

Presented by Peggy Dyer, Chief Marketing Officer of American Red Cross

Hosted by Allison Van Diest, Interactive Solutions Architect, Blackbaud


